Implementation of digital badging on eLearn:

An evidence-based approach beyond assessment

The digital badges are introduced as part of the initiatives to help
students to (1) recognise their skills in specific area of studies, and
(2) monitor their learning progress (especially during pandemic
period).

Example of digital badges

Students will have the opportunity to demonstrate their knowledge
and skills earned through three (3) steps:
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Recognizing Anytime, Anywhere
whenever it happens.

Catalyse personalized learning through a
transparent and verifiable system.

Allow students to monitor their own
learning progress.
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RECOMMENDATIONS

Award digital badge based on subject/
programme learning outcomes

Differentiate the different skill set
earned by students from the same
degree program.
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The digital badges are issued on
eLearn once the student
completed the require tasks
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